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BY Smile REWARDS

A Recognition & Rewards Programme designed to create a motivated workforce
with customer service as a priority.
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December 2011 19 000 970
Programme Registered Sites across SA
Launch Participants

by

4 410 36 606

Emails sent per cycle SMSes Sent per cycle

April 2022

Combined Superior Service




. AngloAmerlcun
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TIOVITICS

Tjovitjo is the AngloAmerican Platinum Smelter’'s Recognition & Rewards
Programme designed to create a motivated workforce within an atmosphere

of celebration with Safety as a priority.

( \ Good to know

Successfully

March 2020 996 124 implemented modules:
Programme Nominations made Teams created
Launch on programme Scratchcards
m Safety 1st
. P\a%% Team (.Zele.brate
kl/. o0o'oo Nom|Qat|ons
NNNN Quiz It

Morale BOOSTERS

2 882 10 406 )
Smelting Operations Registered Rewards processed Innovation
(Rustenburg, Polokwane, staff for Targets MET
Swartzklip)
* ?
o o & What we've
R1785 670 3 yﬂ— achieved
\_ Achieved a 91% registration
R5 823 049 1 7:*5 g c 6 ’ rate in the first year across
Scratchcards ommuhnication . e
Tota;i;e\évS{ds bipebie options for four smelting operations
P participants
— Successfully created a
— 'b : team targets tracking
. oo i & reporting system for
-
oes Management
2953 R1183 950 as 201 Standardised the
Emails sent st Recognition & Rewards
Safety 1**rewards SMSes sent -
processed programme for all locations
y Created a dedicated
- g communication channel
O p bet Il participant
| — etween all participants
and the programme
4 091 416 37 650
Programme Programme WhatsApp
Ambassador hours Ambassador visits interactions

.

#glabalsafetyday2021

Global Safety Day - 14 October 2021
Safety 365

safe to always
pe safe

TIOVITIES |

WE NEED YOUR HELP TO KEEP

Spot a hazard to EARN BIG!

PLEASE HELP US MAKE PMC A SAFER PLACE!

Wealety365 #saletoolwaysbesofe J

Hi, ur August
2020 team
target results
are: 1. Safety
Milestone:
MET, 2.

Manager
Target: NOT
MET. Ur card

will be
loaded with
R50 in 24hrs.

Tjovitjo




RENAULT

SHHFT

Renault SHIFT is a customised communication and rewards programme. It

rewards participants for successfully selling new Renault vehicles, accessories,

parts and for successfully completing pop quizzes. It is also a mobile app.
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February 2018 1136

Programme Registered Participants
Launch

S Al

1316 003 24 098
Push Notifications SMSs sent
dispatched

=)

R75 834 234 220 386

Total Rewards Pay-out Number of Reward transactions

Good to know

Renault SHIFT is used daily by 98%
of Renault’'s Sales Executives, Sales
Managers, Used Car Managers, Parts
Managers, Workshop Managers,
Service Advisers, Technicians and
Head Office customer support staff
to drive knowledge, sales, service
and quality!
Talk to Zian (Sales and
Operations) / Albrecht . Participants have té\e okptFiQon ofd
payment options: Bank, Rewar
(Aftersales) Card and Save

20

Dealerships Nationwide

What we've
achieved

Instantaneous
communication with the
entire Renault network
through push notifications

Direct interaction with the
Renault MD through
a messaging platform
(Talk To Zian, Talk To
Albrecht)

Quick and efficient pay-out
of incentives on a monthly
and ad hoc basis

Successful integration into
different departments at
Renault SA

Increased product
knowledge through daily
quizzes on the app

Podium views for
each dealership where
participants can see their
standings in terms for quiz
responses and incentive
payments

CERTIFICATE OF

This certificate is awarded to
CRISTINA REIS
For having the highest SHIFT quiz

participation rate in October 2021

One of the best metrics to measure
engagement of the core SHIFT app users
is participation in the quizzes, and you were
the best of the best!

Keep up the great work!

¥r REMAULT

FT

WELCOME TO RENAULT SHIFT!

What s Renault SHIFT? SHIFT ks an Interactive app
withthe fellowt g Praturin:

|\ Workers' Day holds a special
| place inSouth Africa’s history!

HAPPY WORKERS' DAY!

Dear <Member>,

Compiled by WOW Marketing Services (Pty) Ltd
10 February 2022

wwwwowdresuliscoza | info@wowdresultsooza | 0861 BTD 9659

As avalued member of the Renault
family, we wish you and your loved ones
ahappy & safe holiday weekend!

Thank you for your continued hard work
and dedication to the Renault brand!

2 =
FT
April 2022

. Wfﬂ

[LUTH TR DEALER NETWORK
RETAIL PRICE LIST 912002 PLAN

N RENAULT

SHAFT

Below is the list of <Staff type> at your dealership <Dealer> who are part of

Itcelebrates the important
rolethat YOUand othersplay ™
in keeping our economy going!

<Staff Loop>

the Renault SHIFT programme:

If any of the participants mentioned above are no longer at your dealership,




ContiMoola is an exciting sales incentive programme tailor-made to reward
Salespeople and Dealers across South Africa for the sale of qualifying
Continental Tyre products.
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Programme Registered Dealerships Regional Incentivised Claims
Launch participants across SA footprints Products Processed
— 2 1R (0 What we've
| ] — achieved
e L\ — Formed a strong relationship
with franchise trade channels

Increased engagement with

Invoices Verification invoices Moolas (points) .
submitted checked earned sales partners (Daily touch
points)
o — Established an E-commerce
b platform for participants
— across SA to redeem
o) — | programme points
= Created an online system
that tracks and prevents
Redemptions Total redemption SMSes Sent the duphcatlo'n of invoices
submitted
processed value

Implemented customer calls
and invoice checks to validate
the eligibility of the claims
submitted

Good to know

The programme launched virtually to 168 dealerships
across South Africa during the Covid-19 nationwide
lockdown (Level 5)

Created a direct
communication channel to
participants

Participants have the flexibility to redeem their points
(Moolas) for any item on Takealot.com

Streamlined the
communications & rewards
process to support the
company'’s trade promotion
strategy

Implemented a comprehensive reward governance
(Tax compliance, issue of IRP5's, payslips and earning
statements)

[&] EMONROEY SRCTIT CHAMPION [}

Make this the BEST spring of your life!

Between 6 & 30 September 2021 you'll get the chance 1o earn
BIG MOOLAS lor selling any of the partner brands:

MOGLAS | MooLAs
e
1set of Ferodo 1set of Ferodo 1set of Monroe 1set of Champion
brake pads brake discs shocks wiper blades

That's not al! For the duration of the promotion, DOUBLE
MOOLAS are up for grabs on selected days:

Mondays = Double Moolas on Monroe shocks
Fridays = Double Moolas on Ferodo brake pads & discs

Click here for more info!

CONTIMOOLA IS BACK

L

Dear ContiMoola Member

I you've sekd any Continental Tyre products this month,
claim your MODLAS & so0n as possitiel

I¥'s 5o easy, all you need to do ls:

PRALTISE

SPREAD THE
CONTIMOOLA LOVE
THIS MONTH!

.-'JI

#GOODDCARMA

This February let’s show customers how much
we care by giving them peace of mind with
quality Continental Tyre products!

THE GOODCARMA PROMOTION IS YOUR CHANCE

Satwesn 10 March 102 & 16 Aor F02, poul et the chasce io win ep 13 K500 Masiay
VR cutlintoe Vbl ot ebies,

@ HNaovigate to the MY CLAIMS section

&

B

Conti a2 |6
2022 [ Ly Py ==

Home  Cisms  REDEEMyourMoots  Promobons  Deaer Admn »  Conbhoot Proccts Vo Moo ©

Salespeople and Dealers across Soulh Africa antinental Tyre Products. For each
‘qualifying product sold, participants will be rewarded with Moolas!
-

) \

————
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¥ 9 your S
Do you require ony goodss for your gelaway this Easter Holiday? This might be the ideal time: .
for e P ¥ i youe

&

CONTIMOOLA IS BACK

TRIPLE YOUR
MOOLAS: If your
customer is this

week’s Road Trip

Ready winner,

you'llearn an
incredible 7500
Moolas! Visit
www.crmoola.co.
za for info!
ContiMoola

is here and this is
your chance to win
up to 1000 Moolos
each wook from
26 November to

23 December 20211

Wikl the Promaotions pags, for more infermation.

Thank you for your hard work in 2021 The ContiMoola
programme will have even more exciting promos heading
your way in 20221
As for all the MOOLAS you earned in 2021, this festive season Is
the perfect opportunity to spoil yourself with incredible items
from Takealot.com.
CONTIMOOLA ISBACK

into@cmoolaco.za 0861 879 969
www.cmoola.co.za 084 425 0672




Cofn\lot

Rewards

An elegantly designed lead acquisition and sale incentives solution for the
motor plan industry. It enables the rapid capture, and time-sensitive conversion,
of sales opportunities. The digital engagement capabilities are designed to
strengthen customer retention and the loyalty of the channel intermediaries.
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seamlessly paid
over to Service
Advisors

Programme

Launch to customers and

service advisors

¥ 2388
|\l/- 00O0O0
NnNNNN o
Dealership Registered Sales
Network Participants
o <
~N
~N

S

J

Desktop Preventing duplicate
Leads Submitted and App submissions and
guarding customer
information
< »

aaa

Coming back
to the dealership

Win a hamper

e = = PACKED

with treats

Submit as many quality leads as you can
from today until 20th April.

‘There are TEN hampers up for grabs.
Here's how to win:

Tha v pRGEle WIth the HIGHEST  Th fve people with the biggest
100 BUBMISSIONS Wil WIN. METIVEMENT wil OIS0 wAn.

NI SON o your ieads MUST 5o This I8 Bosbd on X imescvernent
comarted by 30I0 AD 19 GUGHTY 6N YOur Wad Submission rate

=
= There are only a few laps left JSNTHLY STATEMENT
of February’s Race 2 Riches! "
- Don't slow down! Keep submitting |
as many quality leads for either
service plans or the Service Plan
Booster as you can! ]

INTRODUCING RENEWTECH -
A NEW WAY TO COIN

If your clients have NOT given Revoaecis
their consent to be contacted by
the LiquidCapital call centre, your
leads will NOT be successful. and

YOU WON'T EARN ANYTHING!

Please get the customer's s
consent so you can submit their e L
contact details. .

Cni-r__l ift




Recognizing & Rewarding Excellence

'

PG

A customised programme to reward the attainment of Sales Targets that
were simple for participants to understand and fully-interactive.

This rewards programme was designed to strengthen long-term
engagement between the informal channels and the brand.

S

March 2019

Programme Launch

&3

151

Incentivised Stores
Across SA

R2 345 066 [

R2 345 066

Total Rewards
Pay-out

75 070

Claims Processed

alala
00O
NnNN

601

Registered
Salespeople

Good to know

Sales Incentive
Programme for
Salespeople that
promotes the Whirlpool
brand

Each sales rep has a
Reward Card

The programme
launched to Whirlpool
KAMS and then sales reps

Increase in
Participation

14

Incentivised
Product codes

What we'’ve achieved

The programme’s reports
feature allows Whirlpool to
track changes in behaviour

and trends with Sales reps and
Product categories

A strong relationship with
informal trade channels

Increased engagement with
sales partners (Daily touch
points)

Drastically reduced fraud and
duplication (Quadruple level
of checks)

Payment System: Points that
translate into direct rand value

Randomised product sales
validation
(via customer calls)

Whirlpool

EARN 2X WPOINTS WITH WHIRLPOOL REWARDS!

Sell any of the below Whirpool Products from the 22nd of July until the 22nd of September 2018 and earm double points.

—,  Single Multh-Function Oven e Elnctric Glass Hob
AKP7 3800 {AKMgao/NE) AKTR21000
'AS 75 Whoinks i nts WAS g5 WPoints
250 NOW 150 Whints NOW 200 Wiginks.

— -
6th Sense Washing Machine o Suprema Mofrost Comibl Fridge & Froezer
AWPTIOOWHY FSC] (ESNFE010MAQUA)
WAS 130 Whoints IAS 2 ks WAS 250 WPoirs
ts

NO'W 250 Wheinls NOW 500 WPeints

Complote a claim form & email it with the invoices to the Whirlpool Rewards team at Infogwhirpoolrewards.coza
or fax it to us on 086 603 3129,

DON'T MISS OUT ON WHIRLPOOL REWARDS!
Registering for the programme is quick & simple.

You can register in 5 minutes or less!

HOW TO REGISTER:

Whirlpool

AT WHIRLPOOL REWARDS WE LOVE GIVING
YOU OPPORTUNITIES TO EARN MORE!
That's why we're bringing the DOUBLE UP promo back!
But this time, we've added all-new amazing Whirlpool
products to the list!

#GRANDSLAM |S HERE!

Beat your average sales target & earn EXTRA CASH on Whirlpool Rewards.

=
e

STEP 1 Know your Target s-rzuaai\ryurrm STEP 3: Claim STEP 4: EARN

Eviry month. we il SMS yous
e saten targred

New Year! Sales rep,
New Products! we challenge
We added NEW u to increase

products to ur Whirlpool

Whirlpool sales on

B yonr uniue targed in tha Submit youe claiers within 30 days Wipond W your tarpet. yous win < |
calmndar month. GUARANTEED!

Fream late of sale.

For the full #GrandSlam Rules, click here |

R |

Rewards: #GrandSlam.
AKP&O3IX, If u sell any
AKPBOSIX, 13 qualifying

SWBAMIQXWR, Whirlpool
UWSFICXBN, products this

LWBS8OFFIX, WIB April, u win a

6031X.View SPIV guaranteed
values online. R1000!

Whirlpool

Submit your claim by:

Completing a claim form & emailing it with the invoice Lo the Whirlpool Rewards team at infogwhirlpoolrewa rds.coza
OR fax it to us on 086 603 3129 OR complete an online claim form by clicking on the Claims tab.

Whitlpogj_a

Whirlpool have added the

to the Whirlpool Rewards programme!

The collection has been purposefully innovated with the 6th SENSE

intelligent cooking and intuitive user interface to excite your customers

and give you a welcome boost in eamings!

Each time you sell one of the below products you'll earn WPoints:

Earn 2X WPoints when u sell any
of these products: AKP738IX,
AKM9010/NE, AKT8210LX,
AWP7100WH, FSCR20426,
BSNF81010XAQUA. From 22 Jul -
22 Sep.Whirlpool Rewards




A Recognition & Rewards Programme designed to create a motivated workforce
within an atmosphere of celebration and unity with Safety as a priority.

g

( \\ Good to know

. * PIETERMARITZBURG -
HEROES IN THE SAFETY FIELD!

Successfully

W=y
Sept 2019 3397 3077 implemented modules: & .fzﬁﬁ;aﬁqw-us ,
Programme Nominations Made Teams that Scratcheards . '*‘ \ S =
Launch met Targets s Pty b ot ey
Safety 1st i e
1375 Team Celebrate 0.0 s (M) .5
v 00O0O Nominations ;u?ummmdmm
kl/' Q Q Q Q Wellness Days it s e e b
NnNNNN Birthdays
1375 26 133 Innovation
- ;
Sites Across SA Registered Instances of Team Quiz It mw"{
Staff Target Winners Trolley Dash e 6
*
o ool .
R2861 31 [ : )
— What we've
L achieved
R2 861 311 2199 “'!
Total Rewards Scratchcards Near Misses / Site of 360 employees
Pay-out Awarded & Unsafe Acts / achieved 365 days LTI free o Aberdare Cablos values .
Dispatched Safety Suggestions e T vt vkt
submitted Successfully
implemented the
= : company’'s new values
. to the workforce across
e | .
— ooo South Africa
ooo
000
Improved communication
29 853 R 92 7715 175 241 on Team Targets
Emails Sent Safety 1t Payments SMSes Sent
Processed

Achieved a 99%
Registration rate




HAPPY
VALENTINE'S DAY!

“If you don't love your fellow
i

TENACITY

RAP Stars is a Recognition & Rewards Programme designed to reward call i , ek - ™.
- 5 -1 ' would want to be treate

centre agents, create a motivated workforce and ensure happy employees who e e = s | e
feel appreciated. A ' -'

®* — ]
c 1 g
Q . . — 2 Select products for 1 participants
. .
M W h a t We,ve ] = :'_-l-. : 3 d Start by selecting & category. then sdd products to your cart using the plusi+) buttons.
5 J‘ . ‘ LA

AAAA
o> 2238 | achieved
Dec 2020 506 388 Achieved a 92%
Programme Registered Call Scratchcards registration rate in the
Launch Centre participants awarded first 5 months of the
programme
% I Successfully created
( \ \ ' |II a virtual shop for
2 | Managers to award their
= agents during Covid-19
1158 124 40 :
Nominations Teams created Trolley Dash Createql e Qedlcated
made on programme winners communication channel

between all participants
and the programme

o o0 Created performance VA | < . " N
ra7go70 R {c:;} leaderboards for all the = ﬁ"/“\"l':‘,' @
L= departments STARS RIS oyaTeCovacues con
|
You've been rewarded a s et |
R478 070 338 832 GOl S
Total Rewards Monthly Award Special | 0 D A ! o e & Y
Pay-out Winners Recognition . F Scratchcard el Lree

Good to know

products

1
GET READY FOR ANOTHER BIG YEAR Scratch to uncover your lucky code!

WITH THE RAP STARS PROGRAMME!

Successfully

- implemented modules:
= Scratchcards
Team Manager
2 219 2 040 Online Shop
SMSes Sent Emails Sent Team Party Box

Nominations
Monthly Awards

the RAP Stars Teamn 0851 873 969
on Q800 - 1100,




Mgtngappy

The Boost Rewards programme rewards Finance and Insurance agents
at participating Motus group dealerships for submitting successful motor

insurance deals on new vehicle sales.

2883
O 00O
. NNNN
Oct 2020 156 262
Programme Dealerships Registered
Launch nationwide participants
e —
O OO —
R3 408 995 ﬂ
l L J
R3 408 995 12555
Transaction Emails sent 10 527

Incentives paid out to date
SMSes sent

Good to know What we've achieved

Increased engagement: 92% of the participants were paid

Participants can work by the end of the first quarter

at multiple dealerships
and still get rewarded
for all their successful
deals reported at each
dealership

Participants know and understand the rules for receiving
a pay-out

Streamlined the payment of rewards & accelerated the
frequency of pay-outs

Flexibility: Participants can view their Boost payslips and
statements on the programme website

Participants are paid
their rewards straight
onto their Boost
Rewards Cards

Improved the reporting on the rewards processed and
participant submission behaviour to enable MotorHappy
mManagement to better understand the participants’
performance within the channel

-, o
L - o
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Happy
Worker's Day!
Tomorrow we
celebrate the
important role

all workers

1
MstorHapgy

ig""*‘”“*‘ ﬂf‘w
A BO?St I- b

play in the

fissbantont ot hssoby o ' South African
economy!
mmmmmmmm e { Thanks for
always putting
SA first!
MotorHappy
BOOST

MELm‘Ha PRY

B;m-.é.’nst

Welcome to the BOOST programme!

THIS IS A SHORT HEADER

g D50 73 13 ragh

wlit. Donec eu justo eget Mmagna porta luctus vel
sodales ipsurm. Vestibulum ante gula, hendrexit vel
potuere et ullrices in erol. Ut plocerot neque ot justo
tempus, a finibus risus Gborts. ARguan vitoe pulvinas
dolor, Etiom oc sapien tortor. In gravida eros non
magna efficiter Wiomeorper.

HEW BOGST WOmKE:

DOOST Raward Cart, Visun Rvt pay-sist will b an the 237 of Oxtober 3030

| THIS IS A MUCH LONGER
HEADER

walit. Donec U justo Bget Magna porta kuetus vel
sodales ipsum. Vestibulum ante iguk, hendredit vel
L NEQUe

§ diolor, Etlom oo soplen tortor. In gravida eros non
G  magna efficitur ullomcorper,

Bo%st

START SPENDING
YOUR BOOST L
ittt s

ot v Pl mal e o




CLEAR
WELL DONE TO THE
MASLOW FREEMAGINATORS!

—

| CARE . i
REWARDS - e o e
FOR APRIL 2022
SUN STAR OF THE MONTH ™
s calle TG Vs, | |,/ FORMARCH2022 & =
— - = ' I ‘ %\,LOTHIANBASSON } e S
fL.ﬁ&% iﬁ&%ﬁ — =21
The iCare Recognition & Rewards Programme combines various WOW modules 05"9"’“" o, e w'""“sﬂ K 3 |
to recognise individuals who contribute more than required, while encouraging GOLD SILVER” .
. . . .« . . . . . . cratchcard cratc ar
team building and increased team productivity within the hospitality industry. S st
Below is your lucky code! Below is your lucky code!

AIB2C3 AlB2C3

for eroating lasting memarles!

Thank:
Fa i :v«ux:“ ww n-ow- ln-mwt-‘ﬂ

. o =
0—3) yamw L

cLiagy ®

Februa ry 2018 1376 1287 3000+ FREEMAGINATOR
Programme Launch Total Number of Scratchcards Awarded SMSes Sent e
reward i ry(sjta nces it s st
pal MNAME SURNAME

For enacting change at The Maslow

Mever stop thinking out of the box!

ARAAA =
0000 | —
NNNN
100+ 326 R371 017
Number of Registered Total Rewards
Ambassador visits Hotel Employees Pay-out i

Good to know What we've achieved

Successfully implemented Improved customer service engagement with

modules: hotel guests ,
CLEAY W

FREEMAGINATOR
COLOURS OF CREATIVITY

CERTIFICATE

OF APPRECIATION

Star of the Month Better team spirit and buy-in from staff to a

MARVIN GREEN

MASLOW'S STAR OF THE MONTH

Micro-Innovation high-performance culture

Nominations
Scratchcards Enhanced self-pride evident through

Swag Bags employee’s feeling part of The Maslow family

FEEEMACTRATOD it S

Celebrate
Tatamachance
Team Targets

Increased awareness around the commmon
goals within the company
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Simply the best
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A Recognition & Rewards Programme designed to create a motivated
workforce, with a main focus on growth, excellence and client centricity.

C’ E= )
o (E

O &+ g
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Congratulations to our
November Compliment of the Month winner:

THALITA ARENDSE — GEMS

“.../ want to thank you for your
friendliness and empathy.
You are indeed an asset to GEMS...”

Tap 28,

1)

JoDo
JoDo

Compliment of the Mosth wisner. Well Dorr!

January 2013 800 156 943 6 570 e
Programme Registered Website hits Queries resolved
Launch staff St ot G e iy e
*
, < O OO pmm
oooo ° R1288890 Ik
000 pé_l L=
4140 6 273 R1 288 890 12 033 o
Attendance Scratchcards Team Leader Nominations g L
sweepstake winners Awarded Cash spend audited made

-

What we've
464 374 achieved

Emails Sent

Good to know

Successfully

DL EIRETTEe AaElEeE Motivated and inspired

Scratchcards - employees
Celebrate . A culture of high
Surprise performance
Nominate b b ~ AV T | = i | - (P
Improved employee S - s f SER.CWWia @ . o :
Compliments 166 821 engagement = : R _ : R : un: .‘ 3

Trolley Dash SsiEs Sl

Did You know?

Quarterly Awards

A collaborative and

Q‘Q target-driven

environment

Annual Awards

Successes and
key milestones are
celebrated

Deskdrops

Tatamachance 1070
Programme

Ambassador visits




&Alistars ]
WELCOME TO THE

ALLSTARS PROGRAMME !
!
|

&5 0Stars
CELEBRATING HUMAN RIGHTS DAY

s e e Dy a7 Farah O, v

p remrbes Bhpsy wie hare fewghd the | e frprdne

o eqeaty that har abaped deder's Sputh A & £ %
e e \1
= . __

dedicutivn ot Caplin!
e, athicatty, o gredes. Lot i

& listars

&y AllStars

Ensuring happy employees who feel appreciated since 2016, by creating
ALLSTARS in a call centre environment, with a focus on customer-service and
being a team player at the heart of everything.

HAPPY HUMAN RIGHTS DAY! -

Humas Rights Gy (21 Macch 2621 helds o
el place in Savth Afriea's bistary.

Fiat anly dovs I reftaraty the impartast rale

689 o o
23R8
0 00O —
NNNN |
March 2016 689 R2 307 308
Programme Registered Total Rewards
Launch staff Pay-out
10 638 336 2 039 Shlistars ~ | 65”.5*3'1
Total of products purchased Trolley Dash Monthly Award 3€MD SﬂVér .
on the Team Leader Online winners Winners Scratch Cord Scratch Card -
Shop & 4

&y~ lIStars

Good to know

Manthly

What we've =
achieved '

rw:
b g TeamStar
& Awrard

by teams
The CAPFIN AllStars programme is even

SPREAD SOME LOVE J . BIGGER and BETTER, with MORE WAYS
THIS VALENTINE'S S Ee vevrara

Hard work does not go unnoticed -
put in the effort and reap the rewards!

Successfully
implemented
modules:

100% registration
since 2016

108 Scratchcards
Number of “Buddy” visits Team Leader
Spotlight
Trolley Dash
Monthly Awards

Online shop designed
and implemented

Trolley Dash events
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A Team pBovE N\
ABoVE AL p TER

A Recognition & Rewards Programme designed to focus all staff on vital
monthly metrics and to foster a values-based culture of mutual support across
the company.

- | s |
0000 —
(. I\l/ Q 9 Q Q r !_— - » -
o—> ANAA =g —
October 2013 164 1496 39 2881
Programme Branches Across SA  Registered PR Articles PR Article Replies
Launch staff Published Voo briagys

DURING GETOLIE

= _ {;.*: J[0

ot i st sett et i [

......

Ll '
24 645 R 1909 763.41 4121 2100 6792
Total Transactions Total Rewards Scratchcards Branch parcels Nominations
Processed Pay-out Awarded dispatched Made
— :
. g . Bullianee L)
- — STRIKES AGAIN! il
—h—ll— You've performed like & champion
63 309 7728 461559 S o |
Emails Sent Posters Printed SMSes Sent =
AUGUST 2018

DELVILLE

Good to know

What we’'ve achieved
Successfully

implemented modules: 90% registration rate since inception of

programme

LATISTWINNIRS

Scratchcards
Team Targets
Nominations

Improved internal communication

Dress Up Days Monthly metrics now a key focus for all staff across
PR Articles every branch in SA
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We have a winner! 0 I | Lovely Giveaways!
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A multi-channel sales incentive programme
designed to expand Sony Mobile's market share
and further develop sales in strategic designated

channels (Major retailers, B2B and online).

FABULOUS REWARDS FROM

SONY XPERIAWOW!
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COMPETITION H*S INDED.

January 2013 3087 3020
Programme Sales Consultants Active Stores
Launch across SA

A (P EE:

63 343 Over 1 million Over R32-million

Emails Sent SMSes sent Incentives paid out

Q
R608 575

Irregular
submissions detected
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and reap your vewards!
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The Ignition WHAM! Programme is a tailored initiative that recognises Sales —
Agent Staff, Team Leaders, Campaign Managers, and Call Centre Managers for

their hard work and dedication. The WHAM! slogan is “Beat your daily campaign

|n

target and earn real Money DAILY!
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QA% will no longer be taken into consideration.
W will enly count sales if the GACRY is 28% or more
for GA Agents and the TCR is 42% or mare for

What we've

' _ j o PN aRed IGNITION

2 Programme successfully

JoDo
JoDo

April 2010 1650 Call cont implemented for 10
Programme Reglstere_d _CaII allLentre consecutive years
Launch Centre participants Locations

Improved business

performance (sales) across all
R5 948 200 : . 2
Improved communication on
l__ . Individual and Team Targets .
R5 948 200 45109 59 400 Increased customer service % e o : Trust i |'
Total Rewards Total Transactions Deskdrop items focus and quality scores ot s ' {;?fgfv'ena, Al | 1
Pay-out Processed dispatched T i g T, @ e
Reduced absenteeism T L & iy s 5 o a5yt e & E.EE
- Win a Car campaign e ARHE e @@‘5
successfully implemented ' what you say but instead what 0
- in 2017 with top achiever x x x : & S .. i !l
ME@D l@SC
876 960 61 962 155
SMSes Sent Total Emails Sent Number types of email Good to know Scratch the gold star below
communications
Successfully implemented
* modules:
w .
! : @ Daily Grand Slam Sales
Sensation Communications
| A l Bragbook
YES Store
1574 from 102 418 988 WHAM Wizard
June 2019 Total number of items Programme Website Double Days
Online Shop bought Logins Celebrate
Orders Placed (in Trolley Dash

Scratchcards
Win a Car
Star of the Week

a 6-month period)



OPEN

Lith Philip Morris

WOW Marketing Services works closely with Philip Morris South Africa (PMI)
to successfully deliver and administer key elements of their DTE Open Mobile,
IQOS Friends and IQOS Leads Management programmes.

DANGER: TOBACCO IS ADDICTIVE

THIS COMMUNICATION IS EXCLUSIVELY FOR THE TRADE AND IS NOT AIMED AT THE PUBLIC

DANGER: TOBACCO IS ADDICTIVE

October 2017 174 960 25 000 A =
Programme Emails sent WhatsApp messages _ = RE'.-'-"AHE'S
Launch sent per week s — )
.?
I | - 7 oty 2 ly Hello, S&flu_‘l'esl Parker
R20 000 000 6 000 +
paid out to Retailers SMSes sent per month

oo the 1Tth of December we would like to
able Trade Partners. This is our way of saying
ppreciation for the years that you have been

FIND YOUR FLAVOUR
HEETS and IQOS present you with a totally
ot Py | rmur o new experience of tobacco taste and

Good to know What we'’ve achieved

P.—..\.'.g‘, Jil;m; South Alrica Team
flavour.

Communication Launched Open Mobile with 250 stores,
methods: store base increased to 13 480 in total to date

Calls
Emails Created various communication methods

WhatsApp
Viber Streamlined the task completion comms to

SMS retailers




~MITSUBISHI"

Gear Up is a communication campaign specifically designed to empower Mitsubishi
South Africa’s salespeople with the necessary information they need to confidently
sell products. It also continuously tests their product knowledge with weekly quizzes.

* ANAA
) 0000
oD ANANA

Participants

Programme
Launch
.’
Emails Sent SMSes sent

Quizzes dispatched

Good to know

Participants’ brand and product knowledge is tested by way
of quizzes sent daily. A leaderboard integrating participation
and performance metrics is published daily

Participants are paid their vehicle sale incentive directly into
their designated bank account

Dealership
Network

o O

32 000 000 _3

Incentives paid out

What we've
achieved

The enhanced learning
management system
(LMS) that WOW deployed
allows for instant feedback
to participants taking a
quiz, which enables better
knowledge retention

The LMS reporting system
allows for a tighter monitoring
of participants’ activity and
performance
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* RIGHT TO

REPAIR
NOTICE

MITSUBISHI
MOTORS

Drive your Ambition

CERTIFICATE OF
ACHIEVEMENT

Congratulations

ELISABETH NGWIRA

Not only did you take part in all the
Gear Up Perfect 10 product knowledge
quizzes, but you also passed them all!

We trust that the knowledge you
gained will help you maximise your
future success!
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HAPPY FREEDOM DAY! Happy
Women's

Day! Let's
celebrate the
mothers &
daughters of

For
*

STARTS WITH Your

Start the Endless Summer with amazing chances to earn
¥OoUuR ‘s [ flee BIZE

SUN STARS is an exciting employee Recognition & Rewards programme,

specifically designed for the Wild Coast Sun. The SUN STAR programme rewards

staff for giving guests that Forever Summer Feeling all year round!

June 2021
Programme
Launch
* [ ]
w .t
172
Scratchcards
Awarded

Good to know

Successfully
implemented modules:

Scratchcards
Long Service Award

Sun Stars of the Month

FM%
(o 3K,
NN

D0Do0
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357

Registered
staff

950
Total Transactions
Processed

18 522

SMSes Sent

What we've achieved

79% registration within 6 months

Established a centralized rewards portal

Created a dedicated knowledge-based quiz to

improve internal customer service standards

Facilitated a climate survey

Launched a cultivating positive workforce

behaviour

THE ENDLESS SUMMER SMS QUIZ CAMPAIGH IS OFF
TO A GREAT STARTE

forget to keep answering all the quizzes to get your share o
r, the bets

cash & prizes! The mare you correctly answer, the

HOW IT WoRKS

| Wil Comt Surts emciting new Endiess.
“Surrmar intiathes!

LWAZI KUMBACA

CONGCRATULATIONS
INNO-VATOR!

You’ve earned an Innovation
& Creativity Scratchcard!

's with great pleasur that |
has been crowned the Sun Star of in

Lwaz recelved a Scratcheard for saving the day for the

stopped working, which posed a significant problem for the
resort! But luckily Lwazi was able to spot the arror and rectify it

“in a blink of an eyel

HERE'S YOUR CHANCE TCO WIN

n - INTHE - 2

+

+

ENDLESS
SUMMER: This
week's quiz
will focus on
our new
“OBJECTIVES"!

Take a look at
all the Endless
Summer
material for
the answer!
Sun Stars

CONGRATS!

Your hard work earned you
a scratchcard.

South Africa
by taking a
stand against
gender-base
d violence!
SUN STARS

+

+

Scratch to reveal your lucky code
o4

“Happy
Mandela Day!
Let's make it

oneto
remember by
going above &

beyond to
ensure we
keep our
guests & each
other safe! Be
the difference!
SUN STARS”




The Inkanyezi programme was launched in 2022 for Curo Fund Services. It was
specifically designed to recognise and reward staff, both working from home
and the head office, for embodying the Curo values: Passion & Courage

G

March 2022

Programme Launch

87

Nominations Received

Good to know

Successfully
implemented modules:

Scratchcards
Team Manager Shop
High Five
Nominations
Dress Up Days
Birthdays
Team Targets
Trolley dash
CEO Award
Friday Hangout

AAAA
0000
NnNNNN
293 96
Registered staff Emails Sent

v

27

Scratchcards Awarded 994
SMSes Sent

What we've achieved

Achieved a 95% registration rate in the first
3 months of programme

Positively influenced staff engagement
through social activities

Encouraging team building and increased
team productivity

Raised awareness about Curo’s values and
educated staff

WELCOME
TO THE ...
INKANYEZ]

THE INKANYEZI PROGRAMME
IS GIVING YOU THE CHANCE
TO SHOW OFF YOUR UNIQUE
STYLE DURING THE LATEST
DRESS UP DAY!

HOW TO UPLOAD YOUR SELFIE

Uploading your seifie is so easy, just follow these steps:

==

CONGRATS!

You've been rewarded with a

Here is your lucky code!

*

pecifically
for going abeve and beyond eacl




@& HYUNDAI

REWARDS

Hyundai Rewards is a payment portal specifically designed to pay incentives to
Hyundai's Service Advisors, Sales Executives and Sales Managers for successfully
selling Hyundai Genuine Parts.

RE(UARDS

o o pay vundel,
rmu.an(se-wgu-.- eacuives 1o Sas Mar (emm ot
oo ML Gl ACTESTER

11
g g % g S ————
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August 2021 1M 2566 e
Programme Launch Registered participants Emails Sent G e
Rel0ARDS
r 2 g RAG BB rveobe  comats  Temsconstions  Logow
ooo e
ooo|l% "
ooo § . —
126 R2 481 200 3965
Dealership Network Paid out to date SMSes Sent
Good to know
What we've achieved |
RE(IARDS

Hyundai Rewards is available to
Service Advisors, Sales Executives
and Sales Managers at Hyundai
dealerships across South Africa

Terms & Conditions

A faster query resolution than on
the legacy system, and a quicker
turnaround time for the payment
of monthly incentives to qualifying

Participants are paid their approved
participants

accessory and parts sales incentive
straight onto their designated bank
account




WOW4RESULTS
Berry & Donaldson Building, 3rd Floor
9 Caledon Street, Cape Town 8001

t | 0861879 969
t | +27 (0)21 461 4020
f | 086 603 3129
e | info@wowé4results.co.za
W | www.wow4results.co.za
c | Leigh Resnekov: 082 921 3862 (Founder)
c | Paul Lange: 079 494 8432 (Founder)

Reg No. 2007/005338/07
Vat No. 4920237056
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